
              SEM Essential Training 
 

 

Curriculum 2 Days 

Day - 1 Day - 2 

 Introduction 
 

o Keyword Research 

o Google AdWords  

o Creating targeted ad campaigns  

o Display Ad Campaign Creation  

o Google AdWords Express  

 

 LinkedIn Social Media Marketing 
 

o Advertising on LinkedIn 

o Types of promotion 

o Audience targeting  

o Bid strategies 

o Ad format 

o Ad dimensions & rules  

 

 Social Media Marketing 
 

o Facebook advertising 

o


