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During	
  the	
  course	
  of	
  this	
  presenta;on,	
  we	
  may	
  make	
  forward	
  looking	
  statements	
  regarding	
  future	
  events	
  or	
  the	
  
expected	
  performance	
  of	
  the	
  company.	
  We	
  cau;on	
  you	
  that	
  such	
  statements	
  reflect	
  our	
  current	
  expecta;ons	
  and	
  

es;mates	
  based	
  on	
  factors	
  currently	
  known	
  to	
  us	
  and	
  that	
  actual	
  events	
  or	
  results	
  could	
  differ	
  materially.	
  For	
  
important	
  factors	
  that	
  may	
  cause	
  actual	
  results	
  to	
  differ	
  from	
  those	
  contained	
  in	
  our	
  forward-­‐looking	
  statements,	
  

please	
  review	
  our	
  filings	
  with	
  the	
  SEC.	
  The	
  forward-­‐looking	
  statements	
  made	
  in	
  the	
  this	
  presenta;on	
  are	
  being	
  made	
  as	
  
of	
  the	
  ;me	
  and	
  date	
  of	
  its	
  live	
  presenta;on.	
  If	
  reviewed	
  aVer	
  its	
  live	
  presenta;on,	
  this	
  presenta;on	
  may	
  not	
  contain	
  
current	
  or	
  accurate	
  informa;on.	
  We	
  do	
  not	
  assume	
  any	
  obliga;on	
  to	
  update	
  any	
  forward	
  looking	
  statements	
  we	
  may	
  
make.	
  In	
  addi;on,	
  any	
  informa;on	
  about	
  our	
  roadmap	
  outlines	
  our	
  general	
  product	
  direc;on	
  and	
  is	
  subject	
  to	
  change	
  
at	
  any	
  ;me	
  without	
  no;ce.	
  It	
  is	
  for	
  informa;onal	
  purposes	
  only	
  and	
  shall	
  not,	
  be	
  incorporated	
  into	
  any	
  contract	
  or	
  
other	
  commitment.	
  Splunk	
  undertakes	
  no	
  obliga;on	
  either	
  to	
  develop	
  the	
  features	
  or	
  func;onality	
  described	
  or	
  to	
  

include	
  any	
  such	
  feature	
  or	
  func;onality	
  in	
  a	
  future	
  release.	
  



About	
  Us	
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James	
  Hodge	
  is	
  the	
  Lead	
  for	
  Big	
  Data	
  and	
  Business	
  Analy;cs,	
  EMEA,	
  at	
  Splunk,	
  where	
  he	
  works	
  
with	
  customers	
  to	
  architect	
  solu;ons	
  that	
  help	
  to	
  deliver	
  on	
  their	
  business	
  objec;ves.	
  James'	
  
previous	
  roles	
  include	
  several	
  years	
  as	
  an	
  Expert	
  Technical	
  Consultant	
  at	
  HP/Autonomy,	
  as	
  well	
  
as	
  at	
  IBM,	
  giving	
  him	
  a	
  wealth	
  of	
  experience	
  working	
  with	
  large	
  customers	
  across	
  the	
  public	
  
and	
  private	
  sectors.	
  	
  James	
  specializes	
  in	
  engaging	
  with	
  customers	
  to	
  guide	
  them	
  through	
  their	
  
data	
  analy;cs	
  journey	
  from	
  CxO	
  level	
  through	
  to	
  IT	
  teams	
  and	
  system	
  integrators	
  implemen;ng	
  
solu;ons.	
  

Archana	
  Ganapathi,	
  Analy7cs	
  Prac7ce	
  Manager	
  –	
  Archana	
  has	
  been	
  at	
  Splunk	
  for	
  4	
  years,	
  and	
  
has	
  built	
  various	
  analy;cs	
  features	
  in	
  the	
  product	
  including	
  Data	
  Models	
  and	
  Pivot.	
  Before	
  Splunk,	
  
she	
  gained	
  extensive	
  experience	
  in	
  analyzing	
  large	
  produc;on	
  datasets	
  and	
  modeling	
  system	
  
behavior	
  at	
  MicrosoV	
  as	
  well	
  as	
  HP	
  Labs.	
  Archana	
  received	
  her	
  PhD	
  in	
  Computer	
  Science	
  from	
  UC	
  
Berkeley	
  in	
  2009.	
  Her	
  research	
  explored	
  data-­‐driven	
  techniques	
  for	
  predic;ng	
  and	
  op;mizing	
  
performance	
  of	
  parallel	
  systems	
  including	
  decision	
  support	
  databases,	
  mul;core	
  processors	
  and	
  
MapReduce.	
  	
  



Agenda	
  

!   Analy;cs	
  for	
  the	
  Business	
  
!   Customer	
  Success	
  Stories	
  
! Splunk	
  Analy;cs	
  Capabili;es	
  
!   Demos	
  
!   Summary/Best	
  Prac;ces	
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What	
  Do	
  We	
  Mean	
  by	
  “Analy;cs”?	
  
!   Mine	
  data	
  to	
  derive	
  ac;onable	
  insights	
  and	
  drive	
  decision	
  making	
  
!   Enable/facilitate	
  data	
  explora;on	
  
!   Effec;vely	
  visualize/communicate	
  analysis	
  results	
  



!   High	
  value	
  use	
  cases	
  
!   Persona-­‐based	
  approach	
  
!   Data	
  mash-­‐ups	
  
!   Enterprise-­‐wide	
  user	
  adop;on	
  

Analy;cs	
  for	
  the	
  Business	
  



Analy;cs	
  Ecosystem	
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Example	
  Use	
  Cases	
  
Easy/Out	
  of	
  the	
  Box	
   Medium/Requires	
  Some	
  Tinkering	
  

A/B	
  Tes;ng	
   Custom	
  Visualiza;ons	
  

Trend	
  Analysis	
   Sen;ment	
  Analysis	
  

Anomaly	
  Detec;on	
   Predic;ve	
  Modeling	
  

Root	
  Cause	
  Analysis	
   Conversion	
  Funnel/Pathing	
  

Topic	
  Classifica;on	
  

Market	
  Segmenta;on	
  

Trend	
  Forecas;ng	
  

Correlate	
  Data	
  From	
  2+	
  Sources	
  

Data	
  Munging	
  &	
  Normaliza;on	
  

KPI	
  &	
  Execu;ve	
  dashboards	
  



Path	
  to	
  Analy;cs	
  Success	
  

www	
  or	
  global	
  

shopping	
  cart	
  

POS	
  Card	
  Reader	
  

mobile	
  

middleware	
  

RDBMS	
  

Enrich	
  with	
  
DB	
  Connect	
  

ODBC	
  Driver	
  

Visualize	
  w/
industry	
  BI	
  tools	
  



“High	
  Value”	
  
Customer	
  Use	
  Cases	
  



Analy;cs	
  Execu;ve	
  Dashboard	
  
!   Understand	
  and	
  op;mize	
  customer	
  
behavior	
  

!   Improve	
  product	
  performance	
  -­‐	
  iden;fy	
  
and	
  analyze	
  bot/scraper	
  traffic	
  

!   Measure	
  Super	
  Bowl	
  Ad	
  effec;veness	
  
!   Combine	
  and	
  correlate	
  clickstream	
  data	
  
with	
  server	
  side	
  data	
  to	
  make	
  faster	
  
decisions	
  

Data	
  Sources:	
  weblogs,	
  transac3on	
  logs,	
  network	
  performance	
  
logs,	
  clickstream	
  logs	
  



Pathing/Customer	
  Journeys	
  
!   Measure	
  customer	
  aken;on	
  
to	
  specific	
  areas	
  of	
  content	
  

!   Analyze	
  click	
  throughs	
  and	
  
how	
  they	
  navigate	
  to	
  CJ	
  mall	
  

!   Track	
  and	
  analyze	
  mobile	
  
shopping	
  customers	
  in	
  real	
  
;me	
  

	
  
	
  

Data	
  Sources:	
  weblogs,	
  clickstream	
  logs,	
  	
  mobile	
  (usage,	
  
performance)	
  logs	
  



Data	
  Enrichment	
  
! Understanding	
  site	
  response	
  ;me	
  and	
  

impact	
  of	
  site	
  response	
  on	
  user	
  
engagement,	
  conversion	
  

! User	
  demographics	
  and	
  traffic	
  analysis	
  

! Real-­‐;me	
  error	
  repor;ng	
  	
  
! Image	
  upload	
  and	
  render	
  ;mes	
  	
  
! Feature	
  adop;on	
  and	
  usage	
  

! Enriching	
  clickstream	
  data	
  with	
  CRM	
  data	
  

Data	
  Sources:	
  weblogs,	
  clickstream	
  data,	
  structured	
  data	
  input	
  from	
  
RDBMS	
  



How	
  does	
  Splunk	
  	
  
fit	
  in?	
  



Splunk	
  Features	
  for	
  Advanced	
  Analy;cs	
  

Accelera;on	
  technology	
  delivers	
  up	
  to	
  1000x	
  faster	
  
analy;cs	
  over	
  Splunk	
  Enterprise	
  5	
  

Analy7cs	
  
	
  Store	
  

Lets	
  non-­‐technical	
  users	
  drag	
  and	
  drop	
  to	
  
construct	
  charts,	
  graphs	
  and	
  dashboards	
  

Data	
  Models	
  add	
  structure	
  and	
  meaning	
  to	
  
unstructured	
  machine	
  data	
  

Data	
  
Model	
  

Pivot	
  



Connectors	
  to	
  External	
  Tools	
  and	
  Systems	
  

Enables	
  connec;ons	
  to	
  external	
  tools	
  like	
  Excel,	
  
Tableau	
  and	
  other	
  visualiza;ons	
  

Pull	
  data	
  from	
  structured	
  data	
  sources	
  like	
  
RDBMS	
  systems	
  and	
  APIs	
  like	
  SFDC	
  

Seamless	
  batch	
  and	
  historical	
  analy;cs	
  on	
  data	
  
in	
  Hadoop	
  &	
  NoSQL	
  datastores	
  

ODBC	
  
Driver	
  

DB	
  
Connect	
  

	
  Hunk	
  



Demos	
  



Demo	
  1:	
  Analy;cs	
  Execu;ve	
  Dashboard	
  
!   “How	
  effec;ve	
  are	
  my	
  campaigns?”	
  
!   Simple	
  viz	
  tweaks	
  for	
  effec;ve	
  communica;on	
  
!   Value	
  of	
  insights	
  from	
  mul;ple	
  data	
  sources	
  
!   Landing	
  dashboard	
  +	
  open	
  in	
  pivot	
  for	
  segmenta;on/follow	
  up	
  
ques;ons	
  

	
  



Demo	
  2:	
  Pathing/Customer	
  Journey	
  Analy;cs	
  
!   “What	
  are	
  my	
  customers	
  actually	
  doing?”	
  
!   Search	
  language	
  ;ps	
  and	
  tricks	
  for	
  stages	
  of	
  journey	
  
!   Visualizing	
  results	
  in	
  Splunk	
  +	
  D3	
  

	
  



Demo	
  3:	
  Data	
  Enrichment	
  +	
  Export	
  to	
  Visualize	
  
!   “How	
  many	
  of	
  my	
  leads	
  are	
  interested?”	
  
!   Stream	
  +	
  web	
  logs	
  +	
  DB	
  calls	
  
!   DBConnect	
  to	
  enrich	
  data	
  
!   Visualize	
  search	
  results	
  from	
  Tableau	
  

	
  



Best	
  Prac;ces	
  for	
  Splunk	
  Analy;cs	
  Adop;on	
  
!   Understand	
  end-­‐to-­‐end	
  requirements	
  
!   Build	
  a	
  landing	
  dashboard	
  +	
  datamodel/pivot	
  access	
  for	
  each	
  
department	
  

!   Constrain	
  dashboard	
  ;me	
  range	
  op;ons	
  
!   Move	
  minimal	
  data	
  in/out	
  of	
  Splunk	
  
!   Lock	
  down	
  search/data	
  access	
  



A	
  Lesson	
  from	
  Big	
  Bang	
  Theory…	
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Splunk	
  Business	
  Analy;cs	
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Complement	
  tradi7onal	
  BI	
  tools	
  

Real-­‐7me	
  business	
  insights	
  

New	
  class	
  of	
  data	
  for	
  Business	
  Analy7cs	
  

Enrich	
  machine	
  data	
  with	
  structured	
  data	
  

>	
  

>	
  

>	
  

>	
   Leverage	
  Hadoop	
  for	
  Historical	
  
Analy7cs	
  and	
  Reten7on	
  	
  

>	
  

Personas	
  

Line	
  of	
  Business	
  /	
  PM	
  /	
  Marke7ng	
  

Data	
  Scien7sts	
  /	
  Analysts	
  

Opera7ons	
  /	
  Core	
  IT	
  



Other	
  Relevant	
  .conf	
  Talks	
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!   Splunk	
  for	
  Data	
  Science	
  	
  
!   Video	
  and	
  Mobile	
  Insights	
  at	
  Comcast	
  	
  
!   Delivering	
  comprehensive	
  web	
  analy;cs	
  and	
  improving	
  user	
  
experience	
  with	
  Splunk	
  	
  

!   How	
  Home	
  Depot	
  uses	
  Machine	
  Data	
  and	
  Wire	
  Data	
  for	
  
interconnected	
  retail	
  	
  

!   Visualize	
  your	
  Splunk	
  data	
  using	
  Tableau	
  and	
  ODBC	
  driver	
  
	
  



Ques;ons?	
  



THANK	
  YOU	
  


